LOFTWARE

FROM LABELLING COMPANY TO
CONNECTED SUPPLY CHAIN
ENABLER

Loftware is a global leader in product
identification, with connected supply chain
solutions embedded across many regulated

industries. But perception lagged reality. Despite
enabling compliance, traceability, authenticity,
and supply chain agility, Loftware was still often
framed as “a labeling company.” At the same
time, the business was evolving and expanding
beyond labeling into a broader connected product
identification platform, one that serves the

reactive and collaborative needs of today’s global C 0 LI I I UIST
enterprises. \J I

Objectives Impact at a Glance
« Shift perception from a “labelling company” to a tech- » 51 pieces of eamned media coverage
driven supply chain and connected product o 16 Tier 1 placements
identification enabler. « Eamed Media includes: Business Quarter,
» Expand visibility among business decision-makers and Raconteur, Supply Chain Digital, Packaging
C-level buyers. Digest, Food Logistics, IT Supply Chain, and
« Sustain relevance in trade and industry media while Supply & Demand Chain Executive.
breaking into tier-one business, tech and vertical
outlets. Quarterly Momentum (Q2)
» 35 earned media placements
Approach « 1.86m+ estimated reach
» Focused messaging alignment e 97% spokesperson inclusion rate
» Executive thought leadership » 18 thought leadership placements

« Integrated US + UK media relations delivered by Wired  « 218% quarterly increase in coverage
Island PR and The Jargon Group
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https://www.loftware.com/
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